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C O N TAC T

S K I L L S

G R A P H I C  D E S I G N
•  P r i n t  Des ign
•  App  Des ign
•  Soc i a l  Med ia  Des ign
•  Web  Graph ics
•  I l l u s t ra t ion
•  Ed i to r i a l  Layout
•  Bus iness  Ca rd  &  S ta t ione r y  Des ig n
•  D ig i t a l  Ads
•  Typography
•  Mot ion  Graph ics

C R E AT I V E  D I R E C T I O N
•  C rea t i ve  Campa ign  D eve lop m ent  &  Exec u t ion
•  P ro jec t  Management
•  Commun ica t ion  &  Lead er sh ip  sk i l l s
•  I n te rpe r sona l  &  Re la t ionsh ip - b u i ld i ng

S O C I A L  M E D I A
•  Soc i a l  Med ia  Account  M anag em ent
•  Exc lus i ve  soc i a l  even t s  and  g i veaways
•  Conten t  C rea t ion

M A R K E T I N G
•  Even t  Organ i za t ion  (M eet  &  G ree t s ,  Watc h
  Pa r t i e s ,  G rand  Open i ng s  and  b ee r  fe s t i va l s)
•  Marke t i ng  P romot ion  Copywr i t i ng ,  Deve lop m ent
  &  Execu t ion

S O F T WA R E
•  Adobe  Creat i ve  Su i te  ( I nDes ig n ,  I l l u s t ra to r,
   Photoshop ,  Ac robat ,  Af te r  E f fec t s  and
  L igh t room)
•  M ic roso f t  O f f i ce  (Word ,  Exce l  and  Power p o in t )
•  P ro jec t  Management  S o f t ware

B I L I N G U A L
•  Span i sh
•  Eng l i sh

E X P E R I E N C E

S E N I O R  G R A P H I C  D E S I G N E R
ROYA L  IN K  D E S IGN

J U N .  2 0 2 1 - N OV.  2 0 2 1
I  wor ked  i n  a  fa s t  pace  env i ronment  a long  s ide  th e  Ch ie f  
C rea t i ve  Of f i ce r.  I  wor ked  on  va r ious  p ro jec t s  and  des igned  
s oc i a l  med ia  con ten t  fo r  a  mu l t i t ude  o f  c l i en t s .  I  wo u ld  o f ten  
have  to  p i vo t  and  wor k  on  l a s t  m inu te  des ign  req uest s

C A R E E R  B R E A K
HE A LTH &  WE L L-BE IN G

D E C .  2 0 2 1 - M A R .  2 0 2 2

S E N I O R  G R A P H I C  D E S I G N E R
ROYA L  IN K  D E S IGN

A P R .  2 0 2 2 - P R E S E N T
Af te r  my  b reak ,  I  go t  the  oppor tun i ty  to  come  ba ck  to  my  
p rev ious  pos i t i on .  I  began  tak ing  on  more  o f  a  l ea d ing  ro l e  
and  wor k ing  on  l a rge r  p ro jec t s  s uch  as  app  and  web  des ign .  I  
a l s o  con t i nue  to  wor k  on  va r ious  p ro jec t s  and  des ign ing  
s oc i a l  con ten t  fo r  mu l t ip l e  c l i en t s .

G R A P H I C  D E S I G N E R
E -C IG  D ISTR IBU TORS

F E B .  2 0 2 0 - J U N .  2 0 2 1
The  s o le  des igne r  on  the  mar ke t i ng  team tha t  des igned  
and  he lped  execu te  p romot ions  i n  the  vape  i ndust ry.  The  
wor k  i nc luded ,  web  g raph ics ,  d ig i t a l  ads ,  ema i l  b l a s t s  a nd  
mot ion  g raph ics .  Among  the  des ign  wor k ,  we  t racked  sa l e s  
and  pe r fo r med  A/B  tes t i ng  bas ed  on  the  data  re t r i eved .

M A R K E T I N G  &  S O C I A L  M E D I A  C O O R D I N ATO R
PT ’S  TAVE RN S ,  SU BS ID IA RY  OF  GOL D E N  E N TE RTA IN ME NT,  INC .

2 0 1 8 - 2 0 2 0
I  he lped  mar ke t  gaming  p romot ions  by  deve lop ing  a nd  
mar ke t i ng  adve r t i s i ng  campa igns  fo r  6 0+  tave r ns .  
Cont i nued  manag ing  and  mon i to r i ng  the  s oc i a l  med ia  
p l a t fo r ms  fo r  P T ’s  Tave r ns .  Add i t i ona l  t a s ks  i nvo lved ,  
t rack ing  s a l e s  da ta ,  ma in ta in i ng  p romot iona l  mate r i a l  
i nven to r y,  p l ann ing  meet ings ,  ma in ta in i ng  databases  a nd  
p repa r i ng  repor t s .

G R A P H I C  D E S I G N E R  I I
GOL D E N  E N TE RTA IN ME N T,  IN C .

2 0 1 7 - 2 0 1 8
I  was  p romoted  i n  my  g raph ic  des ign  ro l e  wh ich  i nc luded  
tak ing  on  l a rge r  p ro jec t s .  W h i l e  wor k ing ,  I  had  the  
oppor tun i ty  to  manage ,  mon i to r  and  c rea te  con ten t  fo r  the  
P T ’s  Tave r ns  s oc i a l  M ed ia  p l a t fo r ms .  I  a l s o  j o i ned  i n  o n  
conve r s a t ions  about  s t ra teg ies  to  he lp  ra i s e  b rand  
awareness ,  improve  mar ke t i ng  e f fo r t s  and  i nc rease  sa l e s .
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A A S  I N  V I S U A L  C O M M U N I C AT I O N S

E D U C AT I O N

TRAVE L HIK INGMU S ICMOVIE S HOCKE Y

I N T E R E S T S

I  am  a  c rea t i ve  p ro fess iona l  who  has  been  c rea t i ng  vec to r  
po in t s  and  exp lo r i ng  l aye r s  fo r  ove r  8  yea r s .  Ove r  my  
exper i ence ,  I  have  g rown  my   s k i l l s   i n  I l l u s t ra to r,  P hoto sho p ,  
I nDes ign ,  mot ion  g raph ics ,  mar ke t i ng  and  p ro jec t  
management .  I ' m  an  opt im i s t i c  pe r s on  w i th  a  pass ion  fo r  l i f e  
who  i s  a lways  on  the  hun t  fo r  he r  nex t  adventu re .

P R O F I L E




